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Over two thi rds of UK adults are concerned 

about the impact cl imate change could have 

on the price of groceries  - with a quarter  noting 

that they are ‘very concerned’  

Middle aged adults (35-54 years old) are the most concerned age group (72%), while adults living in 

Southeast England are most concerned by region (76%).    

Concern for the impact of climate change on the price of groceries (69%) outweighs concern for the 

possible price changes to water (68%), transport (59%), and housing and rent (54%). 

Perhaps as a result of notable increases in the price of energy, possible climate change induced 

changes to the price of heating / cooling a home, and electricity were the top two concerns for UK 

adults. Over 55+s are the most concerned age group for both the price of heating / cooling a home 

and electricity (both 78%).  

Focusing on investments, over half (55%) of UK adults would support a policy to that makes it 

cheaper to invest in green projects such as renewable energy, rather than fossil fuels. Interesting, 

young adults (18–34-year-olds) are the likeliest age group to both support and oppose the policy 

(60% vs 14%).    
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About Opinium 
 

OPINIUM is an award winning strategic insight agency built on the belief that in a world of 

uncertainty and complexity, success depends on the ability to stay on pulse of what people think, feel 

and do. Creative and inquisitive, we are passionate about empowering our clients to make the 

decisions that matter. We work with organisations to define and overcome strategic challenges – 

helping them to get to grips with the world in which their brands operate. We use the right approach 

and methodology to deliver robust insights, strategic counsel and targeted recommendations that 

generate change and positive outcomes. 

www.opinium.co.uk    |    research@opinium.co.uk    |    0207 566 3190 
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